Impact of a mass media campaign upon calls to the New South Wales Hep C helpline.
This study evaluated the impact of a mass media campaign upon calls to the New South Wales Hep C Helpline. A time-series design was used to record the number and characteristics of calls to the helpline before, during and after the campaign. The incidence rate ratio of calls during the month of the campaign was 3.12 (95% CI 2.45-3.97) compared with the months before the campaign, and in this month more callers were < or =30 years or > or =60 years of age or non-English speaking while fewer were professionals or people directly affected by hepatitis C. Callers during the campaign were more likely to have heard about the helpline through the media and to want information about disease transmission, and less likely to want to discuss topics such as support and legal issues. The calls received by the Hep C Helpline indicate that the campaign was a useful way to generate public interest about hepatitis C. The findings indicate that telephone helplines are an information dissemination strategy that can be coupled effectively with mass media campaigns about this issue.